
Social Media & Athletes
The new online Resume
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What These Articles are Saying
Social Media is the best way for a prospective coach or employer to get the “real” 
you. 

Constant negative posts will reflect poorly on those being researched. 

Many companies browse social media of prospective employees before hiring to 
evaluate character and personality.

“If you choose to share content publicly on social media, make sure it’s working to 
your advantage,” Haefner says.



What These Articles are Saying
66% of hiring managers said they would hold poor spelling and grammar against 
candidates.

Use social media to show your personality in a positive light. Post pictures and 
posts that will place you in a good light for what you want to do. Example: You 
want to cheer in college, have pictures of jumping and cheering on the sidelines at 
a game. 



How to Protect Yourself
Make sure your privacy settings are set up so people cannot tag you in posts or 
photos without your consent. 

Make sure your Bios and Profile Pictures place you in a good/professional light. 

Snapchat is NOT safe. Anyone can take a picture from another phone and then 
post it again. 

Watch who you are “friends” with and who is “friends” with you. If you do not know 
them, do not friend them.

Clean your followers/friends every year to eliminate those you do not have contact 
with. 





Samples of Inappropriate Photos 



Samples of Inappropriate Photos





Inappropriate Posts



What Not to Post
Depressing posts that sound like you want to harm yourself. (Retweeting things 
other people post also reflects on you.)

Rants that target the school, students, or make you look bad.

Pictures in skimpy clothing or bathing suits. 

Anything with sexual content (gifs, retweets, etc.)

Severe profanity (F!#%)

Improper grammar (the wrong form of a word)





MLS Social Media Agreement
Be a Social Media Champion

C - Consider your audience – parents, grandparents, teammates, coaches, friends, 
opponents, employers, administrators, colleges, and law enforcement can all see your 
posts.

H - How you intend your message, may not be received that way – people can’t read 
sarcasm, humor, or inside jokes – think before you post.

A - Always remember that whether deleted or not, what you post can be on the internet 
forever.



MLS Social Media Agreement
M - Make sure your message is well thought out before you hit ‘enter’ – is it harmful, 
illegal, and truly representative of your team, your goals, your mission or even your own 
“digital identity”?

P - Post knowing that your words will become public – all information including texts, 
pictures, retweets, videos, selfies, etc. can be obtained by coaches, teachers, administrators, 
and law enforcement – and they can bring immediate and swift or life-altering 
consequences.



MLS Social Media Agreement
I - Inappropriate material can jeopardize one’s future - photos, videos, comments, texts, or 
posts showing the personal use of alcohol, drugs and tobacco or of a sexual nature which 
can include links to websites of a pornographic nature and other inappropriate material – 
have immediate and life-lasting consequences.

O - Ownership of social media can be FUN! – positive, supportive, encouraging posts can 
reveal such personal, positive qualities as leadership, coachability, sense of humor, 
maturity, and integrity.

N – Never post in anger or frustration – one can never retract hurt, respect, or 
embarrassment.



Remember, you are what you post. Future 
employers, colleges, coaches, teachers, and 
family members see the things you put online. It 
is important to look at your overall Social Media 
footprint to see what you look like to others. 

Please note: All MLS cheerleaders will be 
required to follow @steelecheer on Twitter, and 
we will follow back. 


